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“

In  an  era  of  bluster  and  
bombs,  citizen  diplomacy  
is  a  builder  of  bridges.”
          
    

  

  

MADELEINE  ALBRIGHT
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“
  
  
  
  

America’s  best  players  in  public    
diplomacy  have  always  been  its    
people  and  its  ideas.  The  United    
States  should  get  them  back  into    
the  game  instead  of  standing  on    
    the  sidelines.”

    
  
  

SENATOR  RICHARD  LUGAR     
SENATE  FOREIGN  RELATIONS  COMMITTEE
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SECTION 1: Mission Statement
merica’s Unofficial Ambassadors
is a citizen diplomacy initiative,
which builds mutual understanding and enhances people-topeople partnerships between
America and the Muslim World. We do this
by placing Americans in volunteer positions
in the Muslim World and helping them share
their experiences upon their return.
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SECTION  2
CASE IN BRIEF

I

n the last decade, citizen diplomacy has
become one of the most effective trends
for increased understanding, dialogue,
and collaboration between people of
different cultures and creeds. This trend has
enabled an unprecedented amount of peopleto-people communications and collaborations
that in turn can empower and strengthen entire
societies.
The impact is tangible but not easily measurable: official diplomatic initiatives are visible,
unofficial diplomacy takes a long-term approach of relationship building, which cannot
be readily measured by hard power negotiation
processes. Defined as “smart power,” these initiatives use dialogue and development to create
conditions for a peaceful, stable, and prosperous world.
America’s Unofficial Ambassadors (AUA) is
a citizen diplomacy initiative, which enables
more Americans to volunteer and work in the
Muslim World, helping leaders and citizens im-

prove their communities. AUA is an initiative
of Creative Learning, a non-profit organization,
which focuses on serving communities with
pressing human needs by enhancing the capacity of local organizations around the world.
AUA’s focus is to foster, train, and send individual citizen diplomats to volunteer at the grassroots level throughout the Muslim World. AUA
does this by raising Americans’ awareness for
the value of volunteering, selecting volunteers
through a rigorous process, preparing them
to volunteer, and dispatching them through
AUA programs that partner with selected
grassroots organizations in countries in the
Muslim World. When volunteers return to the
United States they go through a debrief process, which allows AUA to gauge the impact of
the volunteers’ work in the communities they
served. Lastly, when volunteers return to their
homes they inform and educate their peers and
communities about their experiences, offering
a perspective that dispels misunderstandings
about people from the Muslim World.
7

“

No matter where we call home, we all share a need to
feel loved, cared for, and important. We all want to
experience happiness and we have a responsibility
to each other to work toward a better today within
this framework. Volunteering abroad allows us to live
out this dream in real time.”
Lindsay Michael
2011 Mosaic Grant recipient
volunteered by leading educational,
artistic and recreational programs for
youth in Nablus, Palestinian Territories
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SECTION  3
THE CHALLENGE

O

fficial diplomatic channels offer
limited opportunities for people-topeople engagement and understanding. Leaders from the United States
and the Muslim World are mostly focused on
hard power issues involving military, economic,
and geostrategic decisions and negotiations.
Smart Power or Soft Power programs that
involve volunteer activities, cultural exchanges,
and citizen-to-citizen collaborations do not
occupy the top positions of the foreign policy
agenda.
There exists, however, an enormous opportunity to harness the growing power that individual
citizens can have in changing perceptions for
the better and improving relations between
America and the Muslim World on a grand
level. Currently, these perceptions indicate that
there is a level of mistrust and understanding.
Consider the following data for illustration:
MUSLIM WORLD PERCEPTIONS ABOUT
AMERICA: From Morocco to Indonesia,
vocal anti-American sentiment is the norm.
According to polling data from the Pew Re-

search Center, America’s favorability rating in
Indonesia has dropped more than 20 percentage points from 2000, and only 13 percent
of Jordanians and 10 percent of Turks held a
favorable view of America in 2011.
AMERICAN PERCEPTIONS ABOUT THE
MUSLIM WORLD: Similarly, anti-Muslim
sentiments have become stronger in the United
States recently. A 2011 Pew Research Center poll showed that 45 percent of Americans
believe Muslims are violent and only 19 percent
believe Muslims are respectful of women.
THE PERCEPTION GAP: Another poll from
TIME magazine in 2010 found that 62 percent
of Americans say they have never met a Muslim. The poll indicates that some of the negative perceptions Americans have towards Muslims and vice versa are rooted at the fact that
they have limited opportunities to know each
other. We have found time and again that these
perceptions change with a single, meaningful
interaction. Building something together has
the power to transcend perceptions and over
time, change them.
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“

After having a conversation with anyone, one judges
the other as a human being as opposed to a product of
the nation or culture they emerged from. We can all
overcome the materialistic, on-the-surface differences
between our cultures by just getting to know one know
one another on a friendly, intimate level.”
Daniel McCoy
2012 volunteer with AUA’s Building Peace by
Building Homes program in Salt, Jordan
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SECTION  4
THE OPPORTUNITY
build homes with families, teach photography
to children, or help raise awareness for HIV
prevention. Volunteer service occurs in handselected organizations and as part of longlasting partnerships between Creative Learning
and the local organization. Each AUA program
is based around people-to-people interaction,
giving unofficial ambassadors the opportunity
to dispel stereotypes about Americans and to
gather first-hand experience to share with their
home communities as they serve as “ambassadors” of the experience, the organization, and
the country where they volunteered.
OUR GOALS

B

y volunteering on issues like education and community development
that cut across borders, we choose to
create a better future while learning
more about each other. Unlike other international volunteer programs, America’s Unofficial Ambassadors is the only initiative that
mobilizes volunteers to build better relations
between Americans and the people of the Muslim World, specifically. The people-to-people
partnerships that we create through volunteer
service enable citizens to transcend hurtful stereotypes. And by sharing stories of success, we
can increase the number of citizens who will
make a difference, both in the United States
and in communities throughout Africa, Asia,
and the Middle East.
Our model is based around the concept of
short-term service and long-lasting partnerships. AUA programs operate on the premise
that each of us can make a difference if placed
into an environment where our expertise,
goodwill, and resources are maximized by leaders and citizens who are driven to create change
within their communities. We count on Americans of all backgrounds volunteering for a week
to a year in support of ongoing projects in
schools and non-governmental organizations
from Amman to Zanzibar. For example, unofficial ambassadors volunteer as English teachers,
proposal writers, and website designers or they



tIncrease the number of Americans



tIncrease the number of Americans

who volunteer in community enhancing work in Muslim World countries in
Africa, Asia, and the Middle East and
who share their volunteer experiences
in the Muslim World within their home
communities.

EXPECTED OUTCOMES

tBy December 2013, at least 35 Unofficial Ambassadors volunteer in AUA
programs throughout the Muslim
World, build mutual understanding
through community enhancing work,
and then share their stories of impactful
service within their home communities.
tBy December 2014, at least 70 Unofficial Ambassadors volunteer in AUA
programs in three Muslim World
countries, build mutual understanding
through community enhancing work,
and then share their stories of impactful
service within their home communities.
tBy December 2015, 125 Unofficial
Ambassadors volunteer in AUA programs in four Muslim World countries,
build mutual understanding through
community enhancing work, and then
share their stories of impactful service
within their home communities.
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“

By visiting and serving in places such as Cairo, even if
only for a short time, you are not only able to diminish
the distance between yourself and the people who live
there, but experience, if only briefly, their challenges...”
Christine Choi
2012 Mosaic Grant recipient
volunteered with orphans as a caretaker at the
Sisters of Charity Orphanage in Mukattam, Egypt
in Cairo’s “Garbage City” community
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SECTION  5

O

OUR PROGRAMS

ur programs include the Mosaic
Scholarship Program, School-2School, Building Peace by Building Homes, and the AUA Network.
Through these programs we have supported
volunteers in Bangladesh, Egypt, Indonesia,
Jordan, Morocco, Oman, the Palestinian
Territories, and Senegal.

The Mosaic Scholarship Program. This program
has supported outstanding under-represented Americans
of all ages to volunteer with AUA partner organizations
and to demonstrate America’s diversity throughout the
Muslim World. Scholarship recipients volunteer, receive
support from an AUA mentor, blog about their experience, and give community presentations upon their return home. In 2011, AUA awarded seven scholarships to
six different countries. In 2012 AUA doubled its program
with 15 scholarships to
seven countries.
School-2-School (S2S). An American school
and a school in a Muslim World country join for a crosscultural exchange. The students learn about each other’s
country, the American students raise funds to purchase
educational equipment for the school in the developing
country, and an Unofficial Ambassador from the Ameri-

“
  

I

can school travels to the partner school to volunteer for
two to four weeks. In 2012, a school in Colorado Springs
partnered with a school in Amman, Jordan. In 2013, S2S
will continue work in Jordan and expand to Bangladesh
and Indonesia.
Building Peace by Building Homes. This program
enables a group of volunteers to travel to one of nine
Muslim-majority countries in the Middle East, Central
Asia, South Asia, or Southeast Asia to volunteer in a
partner program with Habitat for Humanity. The special
mission involves both building homes alongside a local
family and having dialogue and discussion with civil
society groups and youth from the host community. In
2012, a team of Unofficial Ambassadors came together
from all over the country to volunteer in Jordan and to
help build a family’s home in the village of Salt.
The AUA Network. This program convenes a community of past, present, and future volunteers with experts
and professionals in international development, crosscultural engagement, and relations between America
and the Muslim World. The AUA Network supports high
impact volunteer service throughout the Muslim World
and the sharing of stories and experiences that increase
mutual understanding. AUA Network activities include
a structured mentoring program, monthly webinars, and
the sharing of best practices. More than 160 people have
joined the AUA network as future volunteers and 40
people have joined as mentors.

I can’t think of anything that would be more important right now than for America’s Unofficial Ambassadors to grow and thrive because what we need most in
this country is to understand the world better and, in one sense, what the world
most needs from America is for America to understand the world better. And
these Unofficial Ambassadors can be part of the magic of direct
people-to-people exchange, dialogue and friendship.”
  
  
  
  
  
  
  
          SENATOR  HARRIS  WOFFORD  

n accordance with its mission, AUA is
developing an ambitious portfolio of
new programs for the next three years.
They include:

Women’s Leadership Program in Jordan. A
group of eight female professionals will volunteer for
nine months with civil society organizations who are
supporting marginalized communities in Amman, creating opportunities for youth, and empowering women
through entrepreneurship. As part of a larger Women’s
Leadership Initiative, this program will provide rising
female professionals with the experience, support, and
network to become leaders in the field of international
development. These unofficial ambassadors will build
the capacity of leading organizations by volunteering in
social media, communications, proposal writing, and
other areas of need.

AUA Summer Service Programs in Indonesia.
Two groups of 12 unofficial ambassadors will volunteer
for six or 12 weeks in Yogyakarta, Indonesia. They will
work with students in Islamic elementary schools in
underserved neighborhoods and volunteer with grassroots organizations working to create opportunities for
youth and women. The unofficial ambassadors will study
Indonesian language and engage in cultural exchange
with Indonesian students at Gadjah Mada University.
AUA Summer Service Programs in Tanzania.
Two groups of 12 unofficial ambassadors will volunteer
for six or 12 weeks on the islands of Zanzibar in Tanzania. The unofficial ambassadors will support leading
civil society organizations that are creating opportunities for youth and women and protecting the environment. Unofficial ambassadors will also teach English at
local primary schools. Volunteers will study Kiswahili
language and have the chance for cultural exchange with
students from the State University of Zanzibar.
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“

I have found that the people are all similar. We laugh,
we cry, we eat, we drink, and we sleep. I know for certain that some things are universal among all human
beings whether I am in Morocco or America.”
Shibrika Pansy
2012 Mosaic Grant recipient
volunteered in Rabat, Morocco by teaching English
to adults and organizing games and other activities for street children.
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SECTION  6
BUDGET

BUDGET AND ANNUAL CAMPAIGN GOAL
AUA’s annual budget is $906,564. AUA receives private funding and in-kind donations
(such as office space) totaling $346,464. The annual fundraising goal for 2012-2013 is $560,100:
BUDGET (TOTAL)
Women’s Leadership Program in Jordan
School to School Program

$560,100.00
$205,000.00
$38,105.00

AUA Network
New Program Development (Indonesia & Tanzania)
Administrative, Marketing, Fundraising
Endowment for Scholarships

$41,870.00
$53,654.00
$121,471.00
$100,000.00
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SECTION  7
GIVING OPPORTUNITIES

VISIONARY

PATHFINDER

Benefits: Listing on Annual Report, Web site, and event
materials. Invitation to private Salon Dinner with the
Founders and select Board Members. Invitation to AUA
events throughout the year. Corporations, foundations,
or other organizations will have their logo featured on
the website for the duration of sponsorship.

Benefits: Listing on Annual Report, Web site, and event
materials. Invitation to AUA events throughout the year.
Corporations, foundations, or other organizations will
have their logo featured on the website for the duration
of sponsorship.

PEACEMAKER

PARTNER

Benefits: Listing on Annual Report, Web site, and event
materials. Invitation to AUA events throughout the year.
Corporations, foundations, or other organizations will
have their logo featured on the website for the duration
of sponsorship.

Benefits: Listing on Annual Report, Web site, and event
materials. Invitation to AUA events throughout the year.
Corporations, foundations, or other organizations will
have their logo featured on the website for the duration
of sponsorship.

 BOEBCPWF

$10,000.00 – $24,999.00

SUSTAINING PARTNER: A recurring monthly
gift of any amount. Each January AUA will send a tax
receipt confirming your total contributions made during
the previous calendar year. You many cancel at any time.
Benefits: Listing on Annual Report, Web site, and event
materials.
YOUNG PROFESSIONAL: Support AUA with
a tax-deductible contribution of any amount up to
$499.00. Benefits: Listing on Annual Report, Web site,
and event materials.
FRIEND: A onetime gift of any amount. Benefits:
Listing on Annual Report, Web site, and event materials.
MATCHING GIFTS: Many companies match gifts

made by employees to non-profit organizations. Increase
the impact of your gift by asking your employer to match
your contributions. Creative Learning’s Tax ID#: 521087361.

COMMEMORATIVE NAMING
OPPORTUNITIES

The following is a general listing of opportunities
for named or commemorative gifts to AUA.
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$2,500.00 – $9,999.00

$500 – $2,499.00

PRINCIPAL GIFTS ($100,000)

To establish and name a fund to provide support
for all campaign endowment initiatives

CORNERSTONE GIFTS ($50,000)

To establish and name a fund to provide support
for an endowed program or scholarship initiatives

PROGRAM ENDOWMENTS ($25,000)

To establish and endow a fund to provide general
support of AUA’s collegiate programs

ENDOWED SYMPOSIA/
MEETINGS ($10,000)

To name and fund regular symposia and
conferences conducted by Creative Learning
to support and advance AUA

EVENT SPONSORSHIP
PARTNERS ($5,000)

To co-brand and sponsor specific events
to help support and advance AUA

CONTACT INFORMATION:

Please contact Tracy Key at: USBDZLFZFWFOUT!BPMDPN

SECTION  8
HISTORY OF AUA

BILL KRUVANT & BENJAMIN ORBACH
founded the America’s Unofficial Ambassadors
initiative at Creative Learning in November of
2009. Ben spent the previous 10 years—as a State
Department official, development professional,
and writer—working to build partnerships
between America and the Muslim World on our
shared interests in education, human rights, and
economic opportunity. He developed the AUA
initiative with Creative Learning’s CEO, Bill
Kruvant. Creative Learning is a 501(c)(3) based
in Washington, DC that enhances the capacity of
local organizations around the world to improve
the lives of people in their communities. Since
2000, Creative Learning has forged partnerships
that empower local organizations around the
world to improve the lives of women and youth.
As a flagship initiative of Creative Learning,
AUA has brought the concept of volunteering in
the Muslim World to communities all over the
United States, raising the awareness of tens of
thousands of Americans since March 2011. As
part of this effort, Creative Learning published
the AUA Directory, a unique online resource
that profiles 62 leading organizations that send
or host American volunteers in 40 different
Muslim-majority countries. For the last two
years, Creative Learning has offered the Mosaic
Grant program, which will have enabled 22
Americans to become Unofficial Ambassadors.
With the launch of the AUA Network in 2011,
Creative Learning has created a supportive
community and mentoring program by which
Americans of all ages have a better opportunity
to engage in impactful and safe volunteer service
and then bring that experience home to their
communities to build understanding.
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SECTION  9
LEADERSHIP OF AUA
EXPERTS IN THE FIELD: The driving force behind AUA is its dedicated and diverse leadership team committed
to building partnerships with individuals, businesses, universities, and communities to advance our mission.
AUA ADVISORY BOARD
AMBASSADOR AKBAR AHMED, Phd, Ibn Khaldun Chair
of Islamic Studies, American University in Washington DC,
was the High Commissioner of Pakistan to Great Britain. He
has advised Prince Charles and met with President George W.
Bush, General David Petraeus and Secretary Michael Chertoff
on Islam. Ahmed is “the world’s leading authority on contemporary Islam” according to the BBC.
ANNE GLAUBER is Executive Vice President of Ruder Finn,
and Director of the Global Issues Communications Group. Ms.
Glauber has more than 25 years experience working with a
diverse range of corporations, institutions, government sectors
and UN agencies with one common theme: complex issues that
present unusual communications challenges. Her communications programs have focused on a range of issues including environmental, energy and renewable energy, international trade,
economic development, ethics, domestic violence, women’s
equality, education and literacy, global security, Middle East
peace initiatives, among others.
SARAH HASSAINE is Business Manager for the Middle East
and North Africa Unit at Internews Network, an international
media organization that works to support local media outlets,
journalist associations and broadcast networks in over 70 countries worldwide. She leads teams in strategy, design, and builds
web sites that focus on policy and development.
LOBNA “LUBY” ISMAIL is Founder and president of Connecting Cultures, LLC., is a training specialist with over fifteen
years of experience in the areas of cross-cultural communication, cultural competence, Arab and American cultures, Islamic
awareness and religious diversity.
MARGARET M. MCLAUGHLIN, PHD has over thirty-five
years experience in various federal and non-profit agencies as
an international development and domestic program director,
trainer, and evaluator.
AMBASSADOR WILLIAM GREEN MILLER, PHD has
been a Senior Policy Scholar at the Woodrow Wilson Center
since January 2003. As the former Ambassador to Ukraine,
he has had a long career of public service working on foreign
affairs and defense policy in both the executive and legislative
branches of government has been deepened by his experience
teaching at universities and as a leader of non-governmental
foreign policy organizations.
SUSAN RAYMOND, PHD is the Executive Vice President,
Changing Our World, Inc. and has extensive experience in
research, analysis and planning, most recently with the prestigious New York Academy of Sciences.
REV. DAVID A. ROBINSON is currently World Vision
International’s Senior Advisor for Operations, which takes him
regularly to Africa, Asia, Central Asia and the Middle East.
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PROFESSOR TAHIR SHAD is Associate Professor of Political
Science and International Studies, the Director of International
Studies, and the Faculty Liaison to the Office of International
Programs at Washington College. Shad developed and implemented 40 international programs in 25 countries, including
exchange programs, study abroad programs and summer
programs. He established faculty exchanges in China, South
Africa, France and England; and academic sessions abroad
in Ecuador for environmental studies, in England for English
literature, and in Tanzania for interdisciplinary studies.
AMBASSADOR M. OSMAN SIDDIQUE the first MuslimAmerican to serve as a US Ambassador, is the Chairman of
the AUA Diplomatic Council. M. Osman Siddique served as
Ambassador Extraordinary and Plenipotentiary of the United
States of America to the Republic of Fiji with concurrent accreditations to the Kingdom of Tonga, the Republic of Nauru
and the Government of Tuvalu from 1999-2001. Prior to his
appointment as the US Ambassador, he was the Chairman/
CEO of ITT/Travelogue, a company he founded in Washington, DC in 1976 and which became a major national chain.
SAMIR TOUBASSY is a Founding Partner and Chief Executive Officer of Global Education Partners, a worldwide firm
that offers advice to leaders of educational organizations.
Currently he is a Senior Fellow in the Advanced Leadership
Initiative at Harvard University and also a Senior Advisor to
The Olayan Group, serving on their Executive Board.
JEFF WEISS is a former Peace Corps Volunteer and U.S. Peace
Corps Country Director, U.S. Small Business Administration
Director for MSB/COD/T&TA and Deputy District Director.
CREATIVE LEARNING BOARD
Cecilia Closs, Esq.
Nuran Kolan
Jessica Kruvant
Marta Maldonado
George Mandelbaum
Jeffrey Weiss
DEVELOPMENT COMMITTEE
Amal Al Azzeh
Thoric Cederstrom, Phd
Tracy Key
Reza Khadiri
Faisal Masood
Robert Murray
Agri Verrija
LEADERSHIP TEAM
Bill Kruvant, Phd, President & CEO
Benjamin Orbach, AUA Director
Carola Mandelbaum, Creative Learning Managing Director
Stefan Cornibert, AUA Program Officer
Tracy Key, AUA Director of External Relations
Ana Carcani Rold, Editor-in-Chief, Diplomatic Courier

“

Our  long-term  security  will  
come  not  from  our  ability  
to  instill  fear  in  other  peo-
ples,  but  through  our  capac-
ity  to  speak  to  their  hopes.      
  
    And  that  work  will  best  be    
  
    done  through  the  power    
  
    of  the  decency  and  dignity    
  
    of  American  people...our    
  
    citizens.  All  of  us  have  a    
                      role  to  play.  

  

“

The  American  people  are  
some  of  our  nation’s  best  
ambassadors.    We  must  find  
ways  to  utilize  their  talents  
and  skills  more  effectively...  
                      And  we  need  more  of  our          
                      citizens  in  our  public    
  
    diplomacy.”
  
  
  

  
  
      PRESIDENT  GEORGE  W.  BUSH
      SEPTEMBER  9,  2005

  
  
    PRESIDENT  BARACK  OBAMA,
    NATIONAL  SECURITY  STRATEGY        
    MAY  2010
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